Hasil Data

a. IUji Normalitas

Pengujian ini menentukan apakah data mengikuti distribusi normal atau tidak.[56] Pengujian
normalitas dapat dilihat dengan menggunakan SPSS dan hasil pengujian pada bagian Kolmogrov-
Smimov test, nilai Asym. Sig(2-tailed) adalah sebagai berikut

&

One-Sample Kolmogorov-Smirnov Test
Unstandardi
zed Residual
N 166
Normal Parameters*® Mean ,0000000
Std. 1,92516374
Deviation
Most Extreme | Absolute 090
Differences Positive 054
Negative -,090
Test Statistic ,090
Asymp. Sig. (2-tailed) ,508¢
a. Test distribution is Normal
b. Calculated from data.
c. Lilliefors Correction.
Tabel 2 Hasil Uji Normalitas
=
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Coefficients®
Model Collinearity Statistics
Tolerance VIF
1 (Constant)
Perceived Ease Of Use 304 2,536
User Experience 389 2,571
Consumer Attitude ,527 1,898

Regression Standardized Predicted Value

a. Variabel Dependen: Buying Intention

Tabel 3 Hasil Uji Multikolinieritas

Dependent Variable: Buying Intention

Scatterplot

Scatterplot

Dependent Variable: Consumer Attitude
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Persepsi Kemudahan
dalam penggunaan
X1

Pengalaman
Pengguna
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Coefficients®
Model Unstandardized Standardiz t Sig.
Coefficients ed
Coefficien
ts
B Std. Beta
Error
1 (Constant) 4,101 977 4.197 ,000
perceived ease of J188 077 72 2,453 001
use
user experience 277 15 (188 2.400 000
buying intention .182 041 .346 4.422 .000
a. Dependent Variable: consumer attitude
Tabel 4 Hasil Uji-t
k3
Model Summary
Mode R R Square Adjusted R Std. Error of
1 Square the Estimate
1 312 . 5502 209 1.42254
a Predictors: (Constant), buying intention , perceived ease of use, user
experience
Tabel 5 Hasil Uji-r
Coefficients®
Model Unstandardized Standardiz t Sig.
Coefficients ed
Coefficient
5
B Std. Error Beta
1 (Constant) 6.637 1,792 3,703 ,000
Perceived ease of 351 (144 .169 2,440 J001
use
User Expenience 1.323 195 471 6,802 000
Consumer ,586 .308 4,320 ,000
Attifude
a. Dependent Variable: Buymng Intention
Tabel 6 Uji —t
Model Summary
Mode R R Square Adjusted R Std. Error of
1 Square the Estimate
1 379 61352 367 2,57787

a. Predictors: (Constant), Consumer Attitude, Perceived ease of use, User
Experience

Tabel 7 Hasil Ujir




Persepsi Kemudahan TTeeell
dalam penggunaan

pX1Y - 0,169

X1 "
Ty
PpX1Z:0,172
B Consumer Attitude 0.308 Minat Beli
£=0,795 4 Y
-7
pX2Z=0.188 7 i T
Pengal i =
P;g;umn:n ] pX2Y=0471 £-0,837
X2 — —
mediator
mediator
. variable . s A variabla 8
wvariable wvariable variable variable
B: 86 e
7]
e

Calculate!

Sobel test statistic: 2.12802528
One-tailed probability: 0.01666749
Two-tailed probability: 0.03333499

Calculate!

Sobel test statistic: 2.10616088
One-tailed probability: 0.01759519
Two-tailed probability: 0.03519038



