
 

 
 

 

Pengaruh Strategi Pemasaran, Kualitas Produk, dan Kualitas Pelayanan terhadap 

Loyalitas Pelanggan dengan menggunakan Variabel Moderasi Kesadaran Merek 

 

The Influence of Marketing Strategy, Product Quality, and Service Quality on 

Customer Loyalty using the Moderating Variable of Brand Awareness 

 

 

Putri Purnama Sari Dewi S.Ak. 

246110100058 

 

Dosen Pembimbing 

Prof. Dr. Drs. Sriyono, MM  

 

 

Dosen Penguji 

Dr. Hadiah Fitriyah, SE, M.Si 

Wisnu Panggah S, SE, M.Si, Ph.D 

 

 

 

 

 

 

 

Magister Management 

Fakultas Bisnis Hukum dan Ilmu Sosial 

Universitas Muhammadiyah Sidoarjo 

Januari 2026 

 

 

 

 

 

 

 

 

 

 

 

 



https://v3.camscanner.com/user/download


Daftar Isi 

Sampul ........................................................................................................................... i 

Lembar Pengesahan ...................................................................................................... ii 

Daftar Isi ....................................................................................................................... iii 

I. Pendahuluan ............................................................................................................ 1 

II. Metode .................................................................................................................... 5 

III. Pembahasan ........................................................................................................... 11 

IV. Simpulan dan saran ................................................................................................ 13 

Referensi ....................................................................................................................... 15 



https://v3.camscanner.com/user/download


https://v3.camscanner.com/user/download

