
 

 
 

 

Keputusan Pembelian: Ditinjau dari Content Marketing, Event Marketing, dan Brand 

Image 

Purchase Decisions: A Review of Content Marketing, Event Marketing, and Brand Image 

 

Anita Indah Sari 

212010200079 

 

 

Dosen Pembimbing 

Dewi Komala Sari, SE., MM 

 

 

Dosen Penguji 

Muhammad Yani, SE., MM 

Mochamad Rizal Yulianto, SE., MM 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Program Studi Manajemen 

Fakultas Bisnis, Hukum dan Ilmu Sosial 

Universitas Muhammadiyah Sidoarjo 

Juli, 2025 

 

 

 

 



https://v3.camscanner.com/user/download


DAFTAR ISI 

 

A. Bagian Pengesahan  

1. Sampul 

2. Lembar Pengesahan 

3. Daftar Isi 

B. Bagian Isi 

1. Judul 

2. Abstrak 

3. Pendahuluan 

4. Literatur Review 

5. Metode Penelitian 

6. Hasil dan Pembahasan 

7. Kesimpulan 

8. Ucapan Terima Kasih 

9. Referensi 

 

 

 

 

 

 

 

 

 



https://v3.camscanner.com/user/download


https://v3.camscanner.com/user/download


JURNAL MANAJEMEN BISNIS DAN KEWIRAUSAHAAN 

PROGRAM STUDI MANAJEMEN 

FAKULTAS EKONOMI DAN BISNIS 

UNIVERSITAS MUHAMMADIYAH MALANG 
Universitas Muhammadiyah Malang Gedung Kuliah Bersama 2, 2nd Floor 

 Jalan Raya Tlogomas 246, Kota Malang, East Java, Indonesia | E-mail: jamanika@umm.ac.id  

 

LETTER OF ACCEPTANCE (LoA) 

 

No : 007/LoA/Jamanika-Manaj/UMM/VI/2025 

Attachment  : - 

Subject : Letter of Acceptance 

 

Dear Mrs. Dewi Komala Sari, 

We are pleased to inform you that, based on the review process, your article submitted 

to the Journal of Business Management and Entrepreneurship (Jamanika) with the following 

details has been accepted for publication: 

Author : Anita Indah Sari, Dewi Komala Sari, Muhammad Yani 

Institute : Muhammadiyah University of Sidoarjo 

Title : The Influence Of Content Marketing, Event Marketing, And In Store 

Display On Consumer Purchasing Decisions At Deliwafa Store 

Sidoarjo 

The article is approved for publication in the Journal of Business Management and 

Entrepreneurship (Jamanika), Universitas Muhammadiyah Malang, Volume 5, Number 2 (E- 

ISSN: 2776-1118), September 2025. Requirements below: 

1. The author is required to submit a plagiarism-free certificate along with the similarity 

percentage (%). 

2. The manuscript must be revised following the journal's template and resubmitted during 

given deadline (2 weeks after this LoA sent). 

3. The Article Processing Charge (APC) of Rp 750.000,- Fast track Rp 300.000,- must be 

paid to the following bank account: 

BCA a.n. Chalimatuz Sa’diyah – 3151363723 

All required documents must be submitted to jamanika@umm.ac.id no later than 14 

days after this notification. The documents to be submitted include: 1) A plagiarism-free 

certificate; 2) The final revised manuscript; and 3) Proof of payment. Failure to submit the 

required documents within the stipulated deadline will be considered as a withdrawal, and the 

publication process in JAMANIKA will not proceed further. 

 

 

Malang, June 28th 2025 

Managing Editor 

 

 

 

Chalimatuz Sa’diyah, S. E., M. M. 

 

 

mailto:jamanika@umm.ac.id
mailto:jamanika@umm.ac.id

