




iii 
 

 

Daftar Isi  
 

LEMBAR PENGESAHAN………………………………..……………………………………..I 
DAFTAR ISI…………………………………………………...………………………………...II 
BAB I PENDAHULUAN .............................................................................................................. 1 

Rumusan Masalah : ..................................................................................................................... 2 

Pertanyaan  :................................................................................................................................ 2 

Bab II LITERATURE REVIEW ................................................................................................. 2 

E-commerce................................................................................................................................. 2 

Digital Marketing ......................................................................................................................... 2 

Konsumen .................................................................................................................................... 2 

Kepuasan Pelanggan.................................................................................................................... 2 

Kualitas Pelayanan....................................................................................................................... 3 

Sosial Media................................................................................................................................. 3 

Analisis Sentimen......................................................................................................................... 3 

Brand Awareness ......................................................................................................................... 3 

BAB III METODE ........................................................................................................................ 3 

2.1. Model Penelitian .................................................................................................................. 3 

2.2 Tahap Pengumpulan data (Scrapping data) .......................................................................... 5 

2.3 Penyeragaman text (Preprocessing Data) ............................................................................. 5 

2.4. Pembobotan teks menggunakan Algroitma TF-Idf .............................................................. 7 

2.5 Klasifikasi Metode Naive Bayes ............................................................................................. 7 

2.6  Rancangan Penelitian ........................................................................................................... 7 

BAB IV JADWAL PENELITIAN................................................................................................9 
DAFTAR PUSTAKA...................................................................................................................10 

 
 
 

  
 

 
 
 

 
 

 
 
 






