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ABSTRACT

In an sverevohang dgisl ers. Micro, Zmall and Medum Enferpnses [MEMWES)
n Indonesia faoe challenges m optimally leversging digisl marketng potenhzl
Drespife spproximadely 77% of the population kaving infemet sCcess many
IAENES stlf rely on conventional methods, dmibing their manke! reach and
visihitify, This stwdy aitns fo expiore the imporiznce of ophimizing dgitzt
markefing for WSUEs particwlary in Jedongoangioing Vilage. fo support
oromotionsd and marketng sciidhes. 4 guaiisiive spprosch was employesd,
utilizing in-depth infenasws fo gather datz. The findings indicsie that the
implementzfion of digifal marskehng shafegies, such 25 the use of social media
piatforms and dzfa analysis, can enhance campaign efeciivensss expand
markef share and sirengihen MELES presence in fhe digdal business
=scosysfem. Furthermone, undersfanding the Technology Acceptance Mdods!
(TAM) 15 cresizd in encouraging the saapiion of new fechnologies.
FResommendations from this researct include snhancing education and support
far WEUES in implemanting digital marketing strefegies, ensbiing them to
compefe more effeciively in an increasingly inferconnected digifal markefplace.
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