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Introduction

Background:

The development of technology, especially dating apps like bumble, has changed human interaction.
Launched by Whitney Wolfe Herd in 2014, Bumble empowers women to initiate contact. Early adult
users (18-25 years old) often face challenges in fulfilling affiliation needs, such as emotional support
and attention. Loneliness and interpersonal trust also influence their experiences. This study explores the
interaction between loneliness, interpersonal trust, and affiliation needs in Bumble users, providing new
insights into social dynamics in online dating.

Purpose:

The purpose of this study was to explore the relationship between loneliness, interpersonal trust, and
affiliation needs in Bumble app users. This study aims to analyze the impact of loneliness, the influence
of interpersonal trust on interactions, as well as identify affiliation needs contributing to healthy
relationships, and provide recommendations for the development of dating apps that are more
responsive to users' emotional needs.
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Research Question (Problem Formulation)

Is there a relationship between loneliness and interpersonal trust with the 
affiliation needs of early adult users of the bumble app

Hypothesis:

There is a significant relationship between loneliness and interpersonal
trust with the need for affiliation in early adult users of the Bumble
application. The higher the loneliness, the greater the drive to fulfill
affiliation needs. The higher the interpersonal trust, the easier it is for
individuals to form social relationships that support the fulfillment of
affiliation. In contrast, high loneliness and low interpersonal trust can
hinder the fulfillment of affiliation needs
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Method

Research Type : Quantitative

Population : Early Adult Users Of The Bumble App

Sample : 349 (Referring To The Table Developed By Issac 

and Michael)

Sampling technique : Purposive Sampling

Data collection technique : Likert Scale

Data analysis : Correlation Analysis Technique
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Benefits of Research

This study contributes to the development of social 
psychology, especially in understanding the relationship 

between loneliness, interpersonal trust, and affiliation needs 
in the context of using online dating applications such as 

Bumble. The results of this study are expected to be a 
reference for further research that wants to examine the 

psychological dynamics of digital application users.
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Result

The results of hypothesis analysis using Pearson’s correlation show that there 
is a significant positive relationship between Loneliness and Affiliation 

Needs, with r = 0.253 and p < 0.001 (< 0.05). This indicates that the higher 
the level of loneliness, the greater the individual's affiliation needs. 

Additionally, Interpersonal Trust also has a stronger significant positive 
relationship with Affiliation Needs, with r = 0.595 and p < 0.001 (< 0.05), 
meaning that higher levels of trust are associated with higher affiliation 

needs
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Conclusions

This study shows that there is a significant positive relationship between loneliness 
and interpersonal trust with the need for affiliation in early adult users of the 
Bumble application. Loneliness has a positive correlation with the need for 
affiliation of r = 0.253, p < 0.001, which means that the higher the level of 

loneliness, the higher the need for affiliation. Meanwhile, interpersonal trust has a 
stronger relationship with the need for affiliation, which is r = 0.595, p < 0.001. This 

indicates that interpersonal trust has a greater influence on the need for 
affiliation than loneliness.
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