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ABSTRACT 4
Ussio®
Picture In here
The Instagram application Is currently widely used as 8 from

marketing medium. Such as the form of implementing a new
marketing strategy on Alfina's feod business through its
Instagram aceount. The purpase of this study is to find out the
form of sales increase strategies in Alfina's food marketing ') Check for updates
through Instagram, by Interviewing the owner, 10 Instagram

ure. Using a descriptive qualitative
t hierarchy modet theory. The i POF
of the research obtained are Alfina’s food marketing

nimunication strategy In Instagram madia is included In a

strategy that uses the theory of the AIDA effect hierarchy

model of E.St.Elmo Lew

arried out by means of digital 2024-09-19

marketing such as infraducing products to target cansumers,

upioading pasts containing information and promoting
progucts more atiractively, making a proma or discount an wPLUM

product purchases, and make it easier for consumers to maks

purchases and also provide good and fast service responses

Se that it can produce s purcha tion that comes from

consumer interest and confidence in the product
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