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ABSTRACT
Article history This ﬂl'l-.ll:lj.l' alms to E?alua_t-e the EFFecl_:ver_!ess of the live
Heceived streaming feature marketing communication strategy on
Lﬂiﬂdd the TikTok social media platform, focusing on the
P dWhiteDiarv.id account. The methods wsed include
. obzervation and Interviews with account owmers and
m“ emplovees who work in the field of streamers in live
%:ﬁ.ﬂﬂﬂﬁhﬁlm streaming. The results of the study show  that
LivaSireaming W hiteDiary.id h.-:u:. succeaded. In  utilizing  live
TikTok streaming as an effective toal Establishing a routine and
consistent Mve  streaming  schedule, personal  and
friendly direct interaction, and dellvering detailad
prodduct information have proven effective in increasing
audience engagement and  brand awareness. Data
anmalysiz from live streaming sllows for appropriate
strategy adjustments, so that it can reach a wider
audienve. This strategy helps @WhiteDiaryid achieve
marketing poals in an fnnovative and relevant way,
showing that live streaming is a powerful digital
marketing ool
aslcmwm-ﬁjmu.hhrlhr:'E-E'ES.".II-.*:Im.
1. Introduction

2
Current technologicl developments, sspecially with gr presence of the internet hove
brought significant changes in @ ng information sccess in various aspects of Tife, (Yupl &
Heryadi Putri, 2023} said thai the ioternet (s & §rce of information, 25 4 commuonicatbon
taol. and As 4 means of entertalnment Especially with the existence of sockal media that can
monet interpersonal communication. With easy access and various sources  availahble,

individuals now have a greater ability to learn, share, and perticipate i wvarlous glishal
ammanities online.

As s krown, some pecple use the internet lor business purposes. So thar with the @@ roet
nebwnrl it can makee it patier for entrepreneucs to do marketing online. This ean bie prosen
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by the Increasiong number of Bew entreprensils emerging especially entrepreneurs ergaged
in mnline tasiness.(Puspasar & Hermawat, 2021),

With marketing activities, communication strategies follow technological develapments.
Commupbeation strategies are plans designed 1o organize tse Dow ol nessages or inforinatkon
delivered to Lirget audiences with specific goals.

Marketing communicationsis an effort o convey & messsge o the public, especially
tonsumers, about product differences in the market, Marketing communication agEitics
immlve warious aspects of the marketing mix, Sudch as advertising, direct Goo-toe-Faee selling,
sales promotion, public relations, publiclty, and direct marketing (Lazono & Novita, 2024),

e

Accarding to Kotler amd Amstrong (2012498 marketing communications are tools used
by companies to inform, persuade and remind consumers, bath directly and indirectly, about
the products and brands they offer.

S0 thiat marketing ommunkcations dre ablbe e describe product producers sod the goals of
a company and beand. Allows compandes to connest brands with people, places, exparienceas,
andl cther things) Trikama & Tarigan, 2016

la addition, marketing communications in the current digital era continue o develsp
line with technalogieal developments Social media is fot only aeed as o media platorm o
sharz personal [ife, but also becomes a channel that s widely used by business actors bo
mark@@heir products. such as goods and services. These business actors can achigve this by
usinyg social media marketing Social media marketing is 2 marketing strategy that uses social
media as  Fneans to market more spedfic products For the development of online market
targets in 3 business.

Sockal ngEdia = a plarform that Bas become an bmportant place 1o business. Many
mmp@ies use sadal media to increase brand awareness, promote@roducts and fncrease
sales, According to Philip Kotler and Kewin Ketlar in a journal entitled Urilizatson of Instagram
&= a social media marketing @carner boutlque In building brand awareness in Pelanbaru
City by Fawxi and Viny Putri, it is a means for consumers e share test, image, audio, snd video
information with eadh ather amd companies angd vios versa(Viny Putri Pasgd, 20161

The importance of sociad media in improving business perlormance & increasdngly
recognlzed, especially for small businesses, Secial media platforms abow businesses 1o
change the way they ammunicate with costomers, promaete procluces and services, and boild
direct Interactions with customers, With than the use of =octal media becomes an effective
strategic toal in supporting business growth and suceess inthe digital era

Bazed an the SR Media Marketing theory explained by Ketler and Heller, it locuses on
the importance of Integrated Marketing Communications [IMC) a5 a strategic approach that
mmbines various market§) communicaition tools o convey a consisbent message to
consumers, namely the use of social media platforms as & key clement in modern marketing
strategies. According B them, social media et only Ections as a tool for dissesminating
imfaresation, but sso a5 4 means fo create ditect Interaction hebwesn companies and
funsumers. This interactwin allows companies B builld more personal amd in-depth
redaticmahips with their audiences, which in tarn can Incresss brand leyalty and strengthen
the company's image. Social media alse provides opportunities for companies b
communicate with consuners mare effectively and efficlendy, ecause tee content shared
can be tailored to the needs and preferenoes of the target market. By atilizing social media,
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cobngkanles can rescl a wider sudience, strengthen brand messages, and epoourage consumer
engapement through two-way communication. This makes social media marketing an
im porkant compenent in digital marketing that & able to create added value for companies in
an Increasingly competitive market,[Ahmed & Razig, 2008]

This is social media, used as a place for entrepreaeurs in doing bu@B onbine. As well 22
buildimg brand awareness, product promation even to the sabes stage, Dae of the sockal media
that b currently widely wsed throughout Indonesia and cven the werld, There sre several
pupular social media platform sites today, namely Facebook, Instagram, Toutube, and Tikiok

However, one of the sites that s currently popular with the people of Indonesia and the waorkd
15 T Tk,

TikTok s a social media application that allows vou to create and share short videns with
a tharation aof anly 15 sevonds o 60 seconds, 50 that with the update by TikTok, the duaratbon
wag extendad o 1 minute to 10 minates, According to Moumtaza, oarrently, TikTok has
various teatures on offer, such as TikTok Stores, Video Duration, Live Streaming TikTok
Shop, arad Tiktok Ads{Moumtaza, 2022F

Based on a report from the We Are Social Agency as of January 2023, TikTok has the 6th
highest number of active users, with more than 1 billion active users. Negarding platform
usage data, TikTolk ranks first in terms of seclal media usage tme, with an aversze of 23.5
haurs/manth spent accessing the platforse In addition, based on survey dats condg@cred by
the We Are Social Institute for January 2023, TikTok plaiform usage ranks +th as the most
weid ely used sodal media platform in Indenesia, with o percentoge of 63, 1% [Aried, 2023),

Thie algurithn an TikTobk is differest from other social medis platforms 1t allows someone
o bevome fmos Fster. When o voer ke 2 video on TikTok, the platform will ssggest more
similar videes on the user's timeline. TikTok, which is increasingly popular as a aew social
media platform, has enoouraged businesses to use it as o marketplace to sell their products,
Live streaming on TikTok alo meakes it easier for potential consumers by see the items ey
are poang to boy and pet the mformation they need to omake decigons regarding their
purchasing interests [Jammb, 202d4],

Along with the high bevel of wee of the TikTok media platform TikTok, this platform has a
It of influence in terms of husi actors and the pood side of ssEal media users of the
TikTok platform. The existence of af the features that & currently widely wsed by varioes
users or From business actors ks by using the Live Streaming feature, Live Streaming k5 a
TikTuk [eature that can interact and communicate directly with users who are known or not.

TikTok Live Streaming allows nsers and oreators to interact in real time. The use of this
leature slopbed by TikTok which supports the business development sectar is certainhy
wnl ely vsed by brands, or parties who have businesses. This is proven when epening TikTok
Lowe. there are many brands that market their produces through TikT ok Live (Aref 202T)

Im the interaction during live stremming, the seller delivers messages, Information. and
explanations about the product divectly, while consumers respond to it This reflects bao-way
conumunbcation between the sireamer and the customer, which altimately results o feedback
when the message from the selier s received by the consumer. {Evanita ot al, Z023).

Howewer, in the live slreaming featire thers s a [eature that can make it eagier for uiers
0 shop online, namely TikTok Shop. TikTok Shop &5 a featwre that allows i&s users to shog
online. Live streaming on Tk Tok commects divecthy to the TikTok Shap feamire through the
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vellow baskar This feature allows wsers to shop divectly during the live streaming sesslo.
When the account bsiness owner does Five streaming, the vellow basicet will sutamaticalhy
appear anid display the procducts being promoeted. This makes it ey for wsers to see products
directly snd make purcheses without having to beave the live streaming session, This not only
increases U ease of shopping for wsers bul also inoreases the cave of shopping for wsers buk
also i neresses the effectiveness of prodact promotion nomeal-eime,

Currently, many husiness actors arc utilizing the TikTok soclal media platform &5 a means
o market their producs w consumers directly thro ugh TikTok live streaming. 5o this Feature
is widely used by business actors because it 05 considered to be one form of marketing
coEmEnECarnn strategy that has a big impact and 1= quite effective to cover a wide araes. This
iz proven by when users are opening TikTok, there sre many business sctors who ore offering
aml promuting their business prodects through TikTok [Bve streaming.

S0 thar lve streaming can facilitate the product sales process. And make it easier for
monsumers tr shop online. S that it can be faster and more practical In addition, it can make
it easier for consumers to compare products with other products and can balld claseness and
intimacy. This makes onsumers mare confident in a prodect offered and can Increase
satisfactbon im online buaying and seliing transactons,

'WhiteDiaryid 15 one of the husinesses that wtilizes TikTek's Hwee streaming feature.
EvhiteDiaryid iz engaged in the beanty secon namely bodycare and skirffe. Thus, the
haskness actors rom the @WhiteDliary sl scoount wse TIKTok socla media a5 3 marketing
tool, with the wee of TikTok sedal media can increase sales opportunities for procducts, In
addition, @ WhiteDiaryid hos another gosd, namely to meet the demand From consumers who
veant the product to be sold on the TikTok social media placform, Through live streaming.
evhiteDiaryid wses it to market its products so that i o Iecrease product beand
awareness and follew corrent bremds. In the @0 hiteDiry.id  macketing  commounication
stratogy, @White[kory.id uses TikTok socal media in o very effective way, such as using
repeated  words  That way, @WhiteDiarydd implements  appropriate  and  offective
comEmunkcation in order oo compete amd be accepted by consumers. This epsures that
mmmunication from @WhiteDiaryeid & relevant and Interesting to the audience by using
lamguage ancd style that svits the preferences of the target market

Witlh the exsience of the live swreaming phenomenoin refers to the practice of
broadoesting content directly via the internet. This phenomenon continues b grow and
atferts varlons aspects of like, including entertainment, pepular culture, cormunication, and
business. In addition, marketing communication is an effort to communicate the company's
productsEF services b external parties, such as businesses, suppliers, and consumers, They
alse try bo introduce, establish and create interactions between the company and the
sctivigy. [Dimas Ariansyahl et al, 20235

Fram the descripton above, It can e scen that TikTok s an important inpovation i
digital marketing, This platform allows business actors 0 wrget yoeng aadiences with high
purchasing power through creative content, TIkT ok also makes anling shopping easior, which
it mors practical and Eme-sving than offline skopping. The online shopping system allows
wonsumers to castly compare products, s they can make better purchasing decisions. In
adicion, TikTok helps basiness actors reach a wider and more diverse audience, Increase
sales patential and enahle more effective communication with potential consumers.

Live streamitg necds to be studied because it Is & rapidly growing digital markcting
phenomenon that offers wnigue opporunities and challenges for businesses. With & large
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sudience watching lve sreaning on TIRTak, this feature is an effective promotional straegy.
Therefore, husinesses are utifpdng lve streaming on TikTak as part of their marketing
strategry bo achiewe sucoei in digital marketing.

Based un research conduoed by Yupitriani and Asmarandani Heryadi Puirl with a soody
enttfed Analysiz of Marketing Ciffmunication Strtepy Content on TikTok, the resubts
showed that the research showed that the marketing communleation strategy through the
TikTok application made the online shop Dempet Keluarga build brand awareness through
the TikTok application by cresting Enandal content. Which contaims haw Lo manage linances,
savie and also promotians that are routinely carriad out to atiract the attention of fallowers,
In this content. there 19 & Lot of content aboet how to manage finances, save, promaotions and
also intersctions with followers to budld engagement so that emotional closeness is croatod
between sellers and consumers. |In addition, Dompet Keluargs also displays content abiut
bayers' responses to ompet Kelvarga products, which o bulld trast in prospective
biayers (Yupi & Heryadi Putii, 2023),

Based om research conducted by Movera Anniza Puspasart and Tanti Hermawati with &
study entitled lowrnal of Communication Marketing Communication Strategy Through Sacial
Media In Increasing Brand Awareness, the results sbralned stated that Ba@l Pusplta Aw
ulilizes Instagram socel media as a means of implementing its marketing sommunication
sirategy so that the planned message cin be conveyed well B0 potential buyers [Puspassri &
Hermewati, 2021}

HBased on research conducted by Imalay Naomi Lasone and Alma Novita with a study
entiled Content Analysis Marketing Communicaton Strategy Analysis on the TikTok
Platform @ntent Study on the @0ptikakunet Official Account which ohtained results that
szid that the resuls of this sdy mdicate that tse TikTok acoount @optikal unett_o ffickal
promotes its prosducts by soft selling on content related to the audience. In the TikTok
content @eptikalunett_official there i an AIDA marketing model that helps build brond
awareness, Teach target markets, and can have an impact on increasing sales|Lasono &
Howita, 202-4).

Bazed on research conducted by Viny Putrl Fouzl with 8 study entitled Utilzation of
Instagram as Social Media Marketing for Er-Corner Boutique in Building Brand Awareness in
Pekanbary Cigy, wikich found that increasing top of nuind in consuemers i5 pot easy. However,
Er-corner boutigue always tries o increase iop of mind in the minds of s oonsumers, namehy
by wkilizing Instagram a2 social media marketing, especially In commnuncating intensely with
its custemers and getting various iffrations in building the Er-corner product brand. This is
alde seen based on the concept of social media which B o very effective platfnm for
mmmunicating  and  listeping  to customerfconsumer opinions. Social medis alloes
CUEEOMErs f consumers 1o communicate directly, criticize, provide inpuf, and alsg promoke
productsservices that have been shared by ompanies forganizstions Viny Putri Fawsd,
2016}

Furthermore, based on research conducted by Faea Zulfa Moumtzza with & study entitled
The Influerce of Soctal Media Madketing, Influencer Marketing and Brand Image oo the
BkTok Applicaticn on Purchasing Decisions on Muslim Fashion Prodects, it explains that
social media marketing &5 @ part of e-marketing that oiilizes social media 35 0 medium in
marketing a product by sharing inforemation, promating. and selling & praduce. One of the
mmpany’s skrategies in achieving its goals is to gtilize influencers 2% a message delivery for
products or brands so that they can reach a wider market [Moumtaza, 2022).
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Wit this phenomeinoi. researchers want to edamine the Marketing Communicatbomn
Strategy Through Live Streaming Sockl Meddia TikT ok Accoont @i iteDiaryid because they
want o explore the TikTok account @WhiteDianvid in wsing communication and interaction
in marketing its products through Hyve streaming, Researchers alse want to wnderstond the
strategy of @WhiteDiaryid in utilizing this live streaming trend o increase ssles and bramnd
AWArENEEs,

The purpose of researching marketing commumnication strategies through TikTok soctal
media live streaming accowats is o be sble 1o provide a comprehemnsave uncderstamding of
howwy Bve streamsing an be wsed as an effective tool in marketing communication strategios, as
well as how this can be applied o achieve bBarger husiness goals

2

With this phenomenon, the wse of digital marketing, espedally through !:u:lal (TG
marketing moording b Kotler and Keller [2006), has @ significant impas on increasing brand
awareness, corporate image, and sabes. Socisl media has proven to he a faidy effective
marketing channel by vsing various formes of content such as images, videas, and writing to
EBract consumer attenfion, Through interactive communlcation strategies, compankes can
haild doser relationships with their consamers, increase brand awareness and strengthen
the company's Enage tn the wider community,

2. Method

Descriptive quali tative mettead is an appeonch wsed by mesearchers o describe amd
explain all findings obained in detil and comprehensively.

The subject of this study 1s Marketing C@munication Strategy, while the ahject of this
studly s the TikTok account @ Whiteharydd, The data oollection technlgue used im this stody
ks primsary data, namely information shrsined directly by the researcher. This primary data is
obtained throogh observation and interviews Observation of the live streaming of the TikTok
account @WhiteDiarykd to observe the marketing communication strategy applied n
promoting products, In addition, the researcher also conducted mterviews with the business
e o the EWhiteDiaryd account and ane of the smployess who works as a streamer o
the acomunt,

aﬂesﬂu and Digcussion

Based o the results of the stedy based on obeervatons through TikTok soci@wedia. it is
seen that the business awner of the @WhiteDiary.id account has implemented a Social Media

Marketing stratepy. 3 marketing tactie that utilzes goclal media a2 a platform to promaets
products, services or other offecs invelving the uwse of various Features and tools available on
social media. As well as showing that EWhiteDiaryid bas used the TikTok platform Lo
inrease consumer buying interest effectively

6]
Agcording tof Moumtozn, 2022 that social media marketing ectivitios are offorts to croato
sontent in the [orm of sharing [posts] of wreiting, Enages and videos that can dtbract socizl
media users and encourage them o interact and share them on their seadal media.

The use of this strategy has proven EFective i increasing product gales compared to
wonventional marketing method=s This is in accordance with the theary of Rotler and Keller

[Z015; H42) which explains that social media §5 & very Enportant component in digial
marketing, hecause it provides varions means for people o shae ext, imapes, sedio, or

3
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inforenarion elfectively. Sockal medis not voly fuaobions 28 a comminication tool. but ko a5 3
stratephc platform that allws companies to interact direche with thelr consumers. Throngh
social media, compani@an create more persanal relstionshi ps with consumers, build brand
leyaty, and mfAuence cossumer perceptions and stttudes tewards the products or services
wifered. Botler and Eeller emphatize thal social medis provides an opporiunity fos
companies o reach 2 wider and more relevant audience, while enabling in-depth two-way
mmmunication, which is difficule to achiese throogh traditional medae In addigion, social
media allows for the vieal distribution of content, which con cxpand the reach of marketing
messages quidkly anc effciently. By using sovial media effectively, companies can leverage
onsemer feedback to optimize thelr marketing soategies, Improve customer experience,
and ultbmately, oreate 3 competdtive advantage in this increasdnpgh digical and onnected
market,

S0 that TikTuok social media furstions as @ stravegie platlorm lor product sales by wtilEzing
live streaming and posting features. By mplementing the wse of TikTok, the cwner of the
eAvhitelMary i account can Introduce and promote varions products directly t0 the
audicncs through the live streaming sesslon, In additon, posts made on TETek also function
o increase prodoct visibility and attract the attention of more consumers

2

'lull'l"ltll the use of Social Media Marketing it makes it easker for buslnesses o interact with
customers online, By connecting to the intemet, businesses are not bound by tme
constraints and the costs incurred are relatively bow. Secial medsa plays an impartant role io
developing marketing communbcation strategles and improving customer experience with
the products or servioes offered,

ln addition, secial medis pladorms provide valsable fecdback and insights  froam
wustomars, which can be used to plan marketing srotegies and prodhect development that
better suit the needs of the awdience, By loveraging these sdvantapes, socal media marketing
becaimes a very effecthve tool I achieving nsarketing goals and inereasing the effectiveness of
online marke g,

The development of TikTok s & very popular social media platform shows that TikTok
hes succeeded [n attracting atentbon (ram vartous groups, incleding voung people and
sfules, Although Instagram has presviously deminated the markes, TIKTok hag succeeded 10
wmmpeting with its popularty through creative short video content This featare allows users
to croate interesting content quickly and effectively,

TikTok ks an effective tool to malntain buskness relevance ina rapldly changing marketing
enviranment. TikTok’s sophisticated algorithm also playe a vital role in promoting content

more precisely to the right twrget andience. Thus TikTok allows brands to better connect
with the market and reach relevant and efficient avdienoss.

By utilcang TikTok social media the owner of the @WhiteDiaryd acoount has been
effective in premoting (s produds, attracting the interest of & wide audience, especially

women of varkous ages. This can show that TikTok i not only & platform for creating creative
content but alsg an effective tooll in marketing and building brand awareness ampong relevant

target audienees,

Simee its inception, W hitelary.id has utilized the power of soclal medla to axpand its
market reach, Iy seecegsfully building a strong fallower base on sodal media with 104.1

thousana felleweers on the TERTok amount. This shows that the marketing strategy used by
the @\WhiteDanyid accoont & effective in reaching the success of the appeal of skineare and
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bodycare produces among the wider oomenuiity, e pecialy in the digital enviroament wiich
is currently grovang rpidly,

e

o
~ . 4
__h ﬂl!‘ul >

Figure 1.I,"I'i.'l'lk il & Wk pelliary )

Along with the growth of the beauty and skincare Industry in Indonesia, many local hramds
have emerped offering qualisy producs that are tailored to the skin needs of oeal consumars.
ome oftaced Frondincdonesia, which was established in 2021, provides a variety of skin care
products with a fcus on providing benefits to brighten and mourish the dkin of ik users
@Whiteliarydd hos attracted the stvention of many pecple because of itz good product
quality s nil affordable prices, @White DRary bd offers a variety of producs,

In mddition, @Whitelvareid provides a varety of clinically tested skincre products. Al

products are registered with BPOM [Food and Drog Supervisory Agencyl Facus on providing
benefits to brighten and nourish the skin of its users,

~

e (li
;s
- o
Figure I, ¢ White] Koy Producrs)
efvhiteliary.id has released varteus products, namely Gluta Soap, Miacinamide Body Lotion,

Brightenimg Decdarant Cream, and Niscella Moiturizer. These produds provide various skin
care selutions and locus on brightening asd skin health,

Omeof @Whitellareid s produces i5 Glata Soap, I ence ranked TOP | insakes on TIkTok.
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Figure .Llh'l.ll' Froducts from H-'I-'I-'clilhljrl

Gluta Swap iy the [irst whitening soap in Indonesda that uses six active ingredients: Swallow
Extract, Goat Milk, Collagen. Ghetathionem Alpha Arbuging and Kolic Acid, The combimation of
these ingredients can make the skin brighter, sofier and healthier, In regukar usa on the
product can help moisturize the skin, as well as brighten amd remave scars. Gluta Saap is also
elfectve for treating back acne and is safe for use by pregnont women and breastfeeding
muthers, And there are variogs ather produces that are currently more in demand by women.

Lo @WhiteDianyid comes with & clear vision by helping consumers have healthier. brighter,
and well-maintained skin throsgh a series of products developed with  high-guality

ingredients, @WhiteDiaryid has succeeded in building the trust of loval consumers,
especially among Young woimen who care about the beauty dand Bealth of their skin.

Determining the Target Market

Based on the inberview resulls, @Whiteary.id has dearly delioed their target market,
covering & wide range of ages from 13 to 30 years, inclading breastfeeding mothers and
pregrant women who are interestesd in body skin care. The owner of the &WhiteDiarakl
huasiess  conduead as In-depeh analysis to underzand macket preferances and needs
momprehensivehs. Afthoogh @EWhiteldarpdd products are used by various segments, the
majority of its users are women. [n this way, 8WhiteDlarydd shows thet not only do they
understand their target market well but they alse manage to maintaln high quality standards
in tesir products, which atiracts buying interest amoing wiien

Building Closencss with the Audience

The interview results show that & strong relationship between streamers and virsers can
mprove customsr experience and provide more value to integration, 0bsorving the TikTok
avcount ahiteDEary bl reveds that efforts i bulld closeness with the audience sre carried
out through direct imteraction, using friendly and warm preetings, Although this strategy
ok guite simple, it plays an important mobe in building closeness between streamens and
audiences, This approach makes the audience feel choser and mere Invalved, which ultimatsly
aremtes @ moce enjoyable stmasphere and encoursges the audience w buy @WhiteDiaryid
products

Data Analysis and Live Streaming
With the results of interviews with the business owner of the @WhitelMaryid account, they

have monivored and anabyeed data from TikTok live streaming that has been done direcly,
ingluding secing the number of viewers g Interactions. By andersianding the dags and
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setting an oplinsal [Bve streaming schedule, @WhiceDiarydd can reach more viewers. Lin
alldition. knowing the hahits of TikTok users can also help in mereasing andience
engagement and reach, which can witimately maximie the effedivencss ol marketing

SIratCEhes,

Regular Live Streaming Schedule

Based on the interview results, reganding the detfermmation of & regulse schedule for live
streaming on TikTok, it has proven to be very sffective in maintaining andsence lssley b the
EWhiteDiary.kd account. Users are more [ty to watch live streaming when they Enow the
exact time and becation of the live streaming.

The mwner of the @WhiteDomockd hixiness sets a daily lve sreaming schedule with an
sverage total duration of 8 hBs. divided into 4 sessions in 4 sesslons of 2 hours each, The
sessinns are scheduled at 07009040 WIB, L0.00-E200 WIE, 12.00-15.00 WIE, and Z0000-
2300 WIL Bul lor specal events, such as Harbolnas and Big Sabe, the owner of the
EWhiteliary i business incresses the sessan duration to 10 0 12 hours, Although the
mapprity of product buyers are women, this product & sl Im demand by various groaps and
refmains a faverite chol ce For mamy women,

By setting & regular schedule for live streaming, 1t hefps @WhiteDaryid build expectations
and amticipation amang the audience. When the audience knows that Hive smeaming 15 held
regularly, & not only ballds brand awareness but also pives 3 positive Impression, Increases
trust, and their interest in the content being promeated. |n additian, this approach attracts the
attention of the audience and increases thedr interest in knowing and making parchascs
during thie fiwve streaming.

Providing Good Service

Whiteliaryd s active in providing pood  service Ba prospectve boyers or regular
austomars of @White[aryid especially durlng live streaming Streamers always answer
questions and handle problems that exist in prospedtive binvers

PCIE
porsan kel

Flgars B&-. (Comamenis o @ W hiteDbiary's TiK T ok e sirdan)

Ag shawn by the potontial consumers abowe, live streaming wewers can direchy ask
questions theowgh the comments column bo the hast or streamer. Then the host or stresmer
can respond te comments glven by the audience directly,

In daing live streaming. it is considered effective in bullding 3n mkeractive sitaation with the
autliencs, The smcess of a live streaming is highly dependent an active vicwers. When the
streamer mteracts directhy with the audience, answers questions, and responds to problems
viith them namely the andience or prospective buyers, This strengthens the relationship with
procpective buyers, increases loyaly and provides an explanation of the problems o needs
ol prospective buyers.

Fir Apes erad [Tine af paper sibvaiyl
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By providing good service, @WhiteDianeid is sble to bolld strong relationships with potential
buyers Through feedback and intersction during live streaming, @WhiteDianeid also
underzstands the needs expected by potential buyers. 5o that business swners evaluate
product performance on @WhiteDianeid. Becanse in the current era of digital competition,
gond service can make @White Manedd ompete effectively, hudld & positive Imape amd
differantiate iteelf from other bhand competibors.

Using Interactive Communication

Based on the interaew results, @WhiteDiaryid oot only provides a regular schedole and
answers quostions, but also conducts interactive communication with the sudience and
answers questions, but also actively Interacts with the audience during the live streaming
sesgiol The @WhiteDiarydd soreamer greets the awdlence wiw are warching Lve and
provides a little humor and entices the audience to buy products, using wonds, a cheerful, Fast
and loud vone of wvakee. This approach makes live streaming more interasting, =o that
#WhitcDiary.id succeeds in attracting the attemtion of the audience and Incressing the
dhianees of transactions daring live streaming.

To build a strong relatwnshop with the audience, as previoosly explained, @WhiteDiaoy.id
uses a srategy by providing interesting and detakled information about each of its produdcts,
this detailes delivery of information makes the auwlience more intensted in the producks
offeried by the @ 'WhiteDiary id sccount streamer,

In addition, the streamer also explaing varous products, provides tips and tricks on how to
use them, and shows how to use them correctly and effectively bo achieve the desired resulis.
This approach not only increases the audience's anderstanding of the product bt also bas
the potential to increase purchasing dedsions.

Leveraging Influencers

irmnhrrrardmmsy,  Snh g U
o i L

Figare 5 (Heview from Influencers an TikTok
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The results of chservations from the TikTok scoount @WhiteDiare.id alse atilize Influencers
as a digital marketing strategy. By collaborating with influencers, @WhiteDiaredd can
influenoe the buying interest of pdentizl costomers throagh che aontent they share, 5o that
milfaboraticn with influencers @Whiteliaryid can reach a widler and moee specific audience.
This cam Increase product visthility, stremghen brand swareness and encourage higher
interacticn and comersion among consumers,

With an effective marketing com munication steategy, the TikTek account @WhiteDiary &l has
succossfully utilized (nfluencers o achiere the desired goals, The benefits gaimed from
influcncers have proven to e very significant, 5o by devetoping and perfecting this stratczy.
the @Whiteliary.id acoount can continue o mprove their position i the local skincare
market, a5 well as achieve greater suceess on the TikTok social media platform

4. Conclusion

Baszad on the results of the analysis of che marketing communication strategy through live
streaming implemented by @WhiteDianid, it has proven affective in achieving marketing
goals, The use of live stroaming increases direct mteraction with the sudience, strangthens
brand swareness, and incresses product sales. Determining a consistent Hve streaming
schedile and utklizing statistical data allows for strategy sdjustiments o expand reach and
optimize sndiense engagement, Overall, the marketing communication strategy implemented
by @WhiteDzaneid theough TikTok live streaming shows that i use in an innovative and
conslstent manner can have a significant impact on digital markcring This approach alse
deepens the audience's wnderstanding of the prodoct and encourages more informed
purchasing decisons. Overall this serategy has o sigaificant impact en digital marketing amd
offers a competitive advan bige im0 today's ever-growing digital market
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