
 

 
 

 

Live Streaming, Content Marketing, dan Experiential Marketing terhadap Keputusan 

Pembelian pada E-commerce Shopee di Sidoarjo 

Live Streaming, Content Marketing and Experiential Marketing on Purchasing Decisions 

at Shopee E-commerce in Sidoarjo 

 

 

 

Denata Putri Marlinton 

212010200160 

 

Dosen Pembimbing 

Dewi Komala Sari, SE.,M.M  

 

 

Dosen Penguji 

Satrio Sudarso, SE.,M.M  

Misti Hariasih, SE.,M.M 

 

 

 

 

 

 

 

 

 

 

 

Program Studi Manajemen 

Fakultas Bisnis Hukum dan Ilmu Sosial 

Universitas Muhammadiyah Sidoarjo 

Januari, 2025 

 

 

 

 

 

 

 

 

 



 

 

 
 

 



 

 

 

 

 

 

 

DAFTAR ISI 

 

1. Bagian Pengesahan 

1. Sampul .................................................................................................................................................. 1 

2. Pengesahan ............................................................................................................................................ ii 

3. Daftar Isi ............................................................................................................................................... iii 

2. Bagian Isi 

1. Judul ...................................................................................................................................................... 1 

2. Pendahuluan .......................................................................................................................................... 1 

3. Rumusan Masalah ................................................................................................................................. 3 

4. Pertanyaan Penelitian ............................................................................................................................ 3 

5. Kategori SDGs ....................................................................................................................................... 3 

6. Literatur Review .................................................................................................................................... 4 

7. Metode .................................................................................................................................................. 6 

8. Hasil & Pembahasan ............................................................................................................................. 8 

9. Kesimpulan ......................................................................................................................................... 12 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 



 

 


