
    

 
 

Analisis E-Promotion, Product Quality, dan Product Innovation Terhadap Keputusan Pembelian 

Produk Somethinc (Studi Kasus Pada Konsumen Atau Followers Instagram somethincofficial)  

 

Analysis Of E-Promotion, Product Quality, and Product Innovation on Somethinc Product Purchase 

Decisions (Case Study of Somethincofficial Consumers Or Instagram Followers) 

 

 

Rizqi Qurrota A’yun Burhanuddin 

212010200140 

 

 

Dosen Pembimbing 

Muhammad Yani, SE., MM. 

 

 

Dosen Penguji 1 

Tofan Tri Nugroho, S.E., M.M. 

 

Dosen Penguji 2 

Dr. Rita Ambarwati Sukmono, S.E., M.M.T. 

 

 

 

 

 

 

 

 

 

Program Studi Manajemen 

Fakultas Bisnis, Hukum dan Ilmu Sosial 

Universitas Muhammadiyah Sidoarjo 

Januari, 2024 

 

 



 



 



 


