
 
 

 

PERAN DIGITAL MARKETING DAN KUALITAS PRODUK 

TERHADAP KEPUTUSAN PEMBELIAN DENGAN KEPUASAN 

KONSUMEN SEBAGAI VARIABEL INTERVENING 

 

THE ROLE OF DIGITAL MARKETING AND PRODUCT QUALITY 

ON PURCHASING DECISIONS WITH CONSUMER SATISFACTION 

AS AN INTERVENING VARIABLE 
 

 

Abdul Haris 

NIM. 236110100028 

 

Dosen Pembimbing  

Dr. Hadiah Fitriyah, SE, M.Si 

 

Dosen Penguji 1 

Dr. Drs. Sriyono, MM. 

 

Dosen Penguji 2 

Wisnu Pangga S., SE, M.Si, Ph.D 

 

 

 

THESIS 
 

 

 

 

 

 

Program Studi Magister Manajemen 

Fakultas Bisnis Hukum dan Ilmu Sosial  

Universitas Muhammadiyah Sidoarjo  

Agustus, 2024 



https://v3.camscanner.com/user/download


https://v3.camscanner.com/user/download


https://v3.camscanner.com/user/download


DAFTAR ISI 

 

 

Halaman Judul  ...............................................................................................................  i 

Lembar Pengesahan  .......................................................................................................  ii 

Surat Pernyataan Publikasi Ilmiah   ................................................................................  iii 

Pernyataan Mengenai Karya Tulis Ilmiah  dan Sumber  Informasi   serta   Pelimpahan 

Hak Cipta   ......................................................................................................................  iv 

Daftar Isi   .......................................................................................................................  v 

Pendahuluan   ..................................................................................................................  1 

Metode Penelitian   .........................................................................................................  7 

Teknik Analis Data   ........................................................................................................  8 

Hasil dan Pembahasan  ...................................................................................................  9 

Pengujian Hipotesis   ......................................................................................................  12 

Simpulan   .......................................................................................................................  14 

Referensi   .......................................................................................................................  15 

 

v 


