
Penggunaan Instagram
Sebagai Sosial Media

Marketing Cafe Red Coffee and
Plants

by 1 1

Submission date: 13-Aug-2024 12:09PM (UTC+0200)
Submission ID: 2431471629
File name: buat_cek_plagiasi.docx (1.55M)
Word count: 5204
Character count: 33689



10

21

36

37

43

48



1

4

6

7

7

8

30

31

35

40

42



6

8

11

14

22

29

33

34

38

39

41

44



11
11

14

17









9

18

27

46



25

26

32



12

12



2

2

3

3

13

16

19

20

23

24

28

45



5

15

47



14%
SIMILARITY INDEX

13%
INTERNET SOURCES

7%
PUBLICATIONS

6%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

8 <1%

9 <1%

Penggunaan Instagram Sebagai Sosial Media Marketing Cafe
Red Coffee and Plants
ORIGINALITY REPORT

PRIMARY SOURCES

Submitted to IAIN Salatiga
Student Paper

repositori.usu.ac.id
Internet Source

publishing-widyagama.ac.id
Internet Source

kc.umn.ac.id
Internet Source

repository.ittelkom-pwt.ac.id
Internet Source

www.coursehero.com
Internet Source

repository.uinsaizu.ac.id
Internet Source

repository.ub.ac.id
Internet Source

altifani.org
Internet Source



10 <1%

11 <1%

12 <1%

13 <1%

14 <1%

15 <1%

16 <1%

17 <1%

18 <1%

19 <1%

20 <1%

cmsdata.iucn.org
Internet Source

docobook.com
Internet Source

Submitted to Universitas Diponegoro
Student Paper

journal.untar.ac.id
Internet Source

repository.radenintan.ac.id
Internet Source

teknologipintar.org
Internet Source

www.atlantis-press.com
Internet Source

digilib.uinsby.ac.id
Internet Source

Submitted to Kwame Nkrumah University of
Science and Technology
Student Paper

yrpipku.com
Internet Source

journal.uim.ac.id
Internet Source



21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

29 <1%

30 <1%

31 <1%

Submitted to Universitas Prof. Dr. Moestopo
(Beragama)
Student Paper

download.garuda.ristekdikti.go.id
Internet Source

journal.unpak.ac.id
Internet Source

locuss.org
Internet Source

www.vingle.net
Internet Source

ejournal.undiksha.ac.id
Internet Source

ejurnal.stie-trianandra.ac.id
Internet Source

es.scribd.com
Internet Source

journal.stiemb.ac.id
Internet Source

www.e-journal.unper.ac.id
Internet Source

Ni Wayan Chintia Pinaria, Ade Ruly Sumartini.
"Strategi Pemasaran Konten Melalui Media



32 <1%

33 <1%

34 <1%

35 <1%

36 <1%

37 <1%

38 <1%

39 <1%

40 <1%

Sosial Instagram Di Bali Coconut House",
Widya Manajemen, 2023
Publication

adiprayoga512.blogspot.com
Internet Source

core.ac.uk
Internet Source

www.scribd.com
Internet Source

Walter Tabelessy. "ANALISIS PENGARUH
KUALITAS PRODUK, PROMOSI DAN DESAIN
TERHADAP KEPUTUSAN PEMBELIAN
SMARTPHONE SAMSUNG DI KOTA AMBON",
Jurnal Soso-Q, 2020
Publication

dspace.cvut.cz
Internet Source

ejournal.upnvj.ac.id
Internet Source

geografi.ums.ac.id
Internet Source

jurnalfdk.uinsby.ac.id
Internet Source

media.neliti.com
Internet Source



41 <1%

42 <1%

43 <1%

44 <1%

45 <1%

46 <1%

47 <1%

48 <1%

Exclude quotes On Exclude matches Off

menyapamimpi.wordpress.com
Internet Source

repository.uinsu.ac.id
Internet Source

shopee.co.id
Internet Source

Soraya Berliana Salsabilla, Elsa Azhari
Hayuning Samudra, Alifina Puspanoti, Afifah
Nurfitria Ramadhani, Lisnawati Ruhaena.
"Psikoedukasi sebagai Solusi terhadap
Penyesuaian Siswa SMA Al Islam 1 Surakarta
terhadap Pembelajaran Campuran saat
Pandemi", Abdi Psikonomi, 2022
Publication

iopscience.iop.org
Internet Source

dewizahrotunnisa.wordpress.com
Internet Source

journal.global.ac.id
Internet Source

moam.info
Internet Source



Exclude bibliography On

Penggunaan Instagram Sebagai Sosial Media Marketing Cafe
Red Coffee and Plants
PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8

PAGE 9

PAGE 10

PAGE 11

PAGE 12


