
Denia Tristanti 202010200232
BAB 1-4.docx
by 13 Perpustakaan UMSIDA

Submission date: 29-Jul-2024 07:13PM (UTC+0700)
Submission ID: 2424334577
File name: Denia Tristanti 202010200232 BAB 1-4.docx
(3.98M)
Word count: 5181
Character count: 33196





1

1

1

1

7

7



1

10



13



4



4

5



2 2

2

2

2

3

8



5



2

5

6



5



2

11

12

13

14



1

1

1

2

2

9

9

10

10

11

11

15

15









13%
SIMILARITY INDEX

13%
INTERNET SOURCES

9%
PUBLICATIONS

7%
STUDENT PAPERS

1 2%

2 2%

3 1%

4 1%

5 1%

6 1%

7 1%

8 1%

Denia Tristanti 202010200232 BAB 1-4.docx
ORIGINALITY REPORT

PRIMARY SOURCES

repositorybaru.stieykpn.ac.id
Internet Source

journal.ipm2kpe.or.id
Internet Source

Submitted to Universitas Papua
Student Paper

Submitted to Universitas Putera Batam
Student Paper

www.journal.stiemb.ac.id
Internet Source

Submitted to IAIN Kudus
Student Paper

www.coursehero.com
Internet Source

Vindy Ratna Mansyur. "PENGARUH
INFLUENCER LOKAL SEBAGAI CELEBRITY
ENDORSEMENT TERHADAP NIAT KONSUMEN
MELAKUKAN PEMBELIAN ONLINE", Jurnal



9 1%

10 1%

11 1%

12 1%

13 1%

14 1%

15 1%

EMBA : Jurnal Riset Ekonomi, Manajemen,
Bisnis dan Akuntansi, 2023
Publication

yrpipku.com
Internet Source

Queen Amalani Saragih, Ika Mary Pasaribu,
Muhammad Amri Nasution. "PENGARUH
DESAIN VISUAL, INFLUENCER MARKETING,
DAN NILAI EMOSIONAL TERHADAP MINAT
BELI PRODUK VIRTUAL PADA GAME ONLINE
MOBILE LEGENDS (Studi Kasus pada
Mahasiswa Politeknik Negeri Medan)", Bisnis-
Net Jurnal Ekonomi dan Bisnis, 2023
Publication

etheses.iainponorogo.ac.id
Internet Source

repository.ulb.ac.id
Internet Source

repository.unibos.ac.id
Internet Source

eprints.undip.ac.id
Internet Source

journal.universitasbumigora.ac.id
Internet Source



Exclude quotes On

Exclude bibliography On

Exclude matches < 1%


