
 

 

 
 

 

Pengaruh Hedonic Shopping Motivation, Fashion Involvement dan Sales Promotion 

terhadap Pembelian Impulsif pada Pengguna Shopee di Kabupaten Sidoarjo  

 

The Influence of Hedonic Shopping Motivation, Fashion Involvement, and Sales Promotion 

on Impulsive Buying among Shopee Users in Sidoarjo Regency 

  

 

 

 

 

Lintang 

222010200155 

 

 

Dosen Pembimbing 

Rizky Eka Febriansah, S.Mb., M.SM  

NIDN. 0705028802 

 

Dosen Penguji 1 

Kumara Adji Kusuma. S.Fil.I., CIFP., Dr.  

NIDN. 0705107805 

 

Dosen Penguji 2  

Satrio Sudarso, S.E.,M.M. 

NIDN 0720038403 

  

 

 

 

 

 

 

Program Studi Manajemen 

Fakultas Bisnis, Hukum dan Ilmu sosial 

Universitas Muhammadiyah Sidoarjo 

Oktober, 2026 

 



https://v3.camscanner.com/user/download


DAFTAR ISI 

COVER 

I. PENDAHULUAN ------------------------------------------------------------------------------------  1 

Rumusan Masalah -------------------------------------------------------------------------------------  5 

Tujuan Penelitian --------------------------------------------------------------------------------------  5 

Kategori SDGs -----------------------------------------------------------------------------------------  5 

II. LITERATUR REVIEW ----------------------------------------------------------------------------  6 

III. METODE --------------------------------------------------------------------------------------------  7 

IV. HASIL DAN PEMBAHASAN -------------------------------------------------------------------  9 

V. KESIMPULAN -------------------------------------------------------------------------------------  12 

UCAPAN TERIMA KASIH ---------------------------------------------------------------------------  12 

REFERENSI ----------------------------------------------------------------------------------------------  13 



https://v3.camscanner.com/user/download


https://v3.camscanner.com/user/download

