
 

 
 

 

Pengaruh Promosi, Kemudahan Transaksi, dan Celebrity Endorse Terhadap Keputusan 

Pembelian Fashion Thrift Pada Marketplace Facebook 

The Effect of Promotion, Easy On Transaction, and Celebrity Endorsement on Purchasing 

Decisions Fashion Thrift on Facebook Marketplace 

 

 

 

 

 

 
Muhammad Alvin Fauzi 

222010200024 

 
Dosen Pembimbing 

Mochamad Rizal Yulianto,SE.,M.M 

NIDN. 0716078804 

Dosen Penguji 1 

Muhammad Yani, SE. MM 

NIDN. 0723048506 

 

Dosen Penguji 2 

Rizky Eka Febriansah, S.Mb., M.SM 

NIDN. 0705028802 

 

 

 

 

 

 

 

 

 

 

 

Program Studi Manajemen 

Fakultas Bisnis Hukum dan Ilmu Sosial 

Universitas Muhammadiyah Sidoarjo 

Januari, 2026 

 



https://v3.camscanner.com/user/download


Daftar Isi 

I. PENDAHULUAN ...................................................................................................................... 2 

II. METODE................................................................................................................................... 5 

III. HASIL DAN PEMBAHASAN .................................................................................................... 7 

IV. SIMPULAN............................................................................................................................. 12 

UCAPAN TERIMA KASIH ............................................................................................................. 12 

REFERENSI.................................................................................................................................... 12 
 



https://v3.camscanner.com/user/download


https://v3.camscanner.com/user/download

