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In Place,

We are delighted to congratulate you on the acceptance of your article entitled:

"THE INFLUENCE OF DIGITAL MARKETING, GAMIFICATION, AND BRAND
IMAGE ON GEN-Z CONSUMER LOYALITY ON SHOPEE E-COMMERCE
PLATFORMS"

for publication in th Scientific Journal "Journal of Artificial Intelligence and Digital Economy"
Volume 2, Number 10, (2025).

Your article has passed the review process by experts in the field related to your article's topic. We
are confident that your article will make a meaningful contribution to the development in the field
of Scientific.

We are grateful for your participation in out Scientific Journal, and we look forward to working
with you again in the future.
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Editor in Chief
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